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THE DEVELOPMENT OF THE TOURISM INDUSTRY ON 
THE PRINCIPLES OF PARTNERSHIP 

The current pace of development of the tourism industry demon-
strate its social, economic and political importance at the national 
and international level. Providing a close economic relationship and 
interaction at the level of enterprises, industries and countries, 
tourism contributes to the formation of sustainable partnerships in 
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socio-economic relations and constitutes an important factor in the 
development of economies of different countries. 

The tourism industry is complex and diversified complex of 
enterprises. These include enterprises providing accommodation and 
catering of tourists, providing transportation service, travel agencies 
which develop and implement the tourism product, advertising and 
tourist information agencies, commercial enterprises, enterprises that 
provide destination services, insurance companies and other 
enterprises. The ultimate goal of functioning of the tourism industry 
is the formation and implementation of tourism product, uniting 
diverse industries and activities as material production and non-
production sphere. The tourism product is the source of income for 
all members of the tourism industry, on condition that each of them 
efficiently fulfills its obligations. This is because unsatisfactory 
provision of services of a travel product by one of the participants, 
adversely affect the image and financial-economic indicators of the 
tourism enterprise and other service providers that are connected 
with it by contractual relations. Thus, the condition for the 
development of the tourism industry at this level have a mutually 
beneficial, reliable and long term partnerships between companies in 
this industry. 

In the process of development of the tourism industry the 
symbiotic relationship between enterprises determines the objective 
necessity of the wide use of partnerships as the basis for relations 
between members of the industry in the form of organized 
interactions in order to achieve in the most effective way general 
economic, social and other purposes undertaken on the basis of 
cooperation. 

Since the tourism industry has a diversified structure, partnership 
between enterprises can be vertical – between companies in different 
industries and horizontal– between enterprises in the same industry 
or region. An example of a vertical partnership is the interaction of 
the enterprises-producers of tourist goods and services in the process 
of formation of tourist product. 

Horizontal partnership acts a certain counterweight to economic 
competition as the competition between entities with the purpose of 
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gaining advantages over other economic entities thanks to their own 
achievements. 

For development of tourist industry is important for enterprises to 
cooperate with the state authorities. It should be carried out on the 
basis of state-private partnership, which refers to the interaction of 
public authorities of different levels with representatives of the 
private sector in the economy. 

Partnerships in general and public-private in particular are based 
on the following principles: equality before the law; prohibition of 
any discrimination of the rights of the partners; harmonization of 
interests of partners with the aim of obtaining mutual benefit; 
invariability for the entire term of the contract, concluded in the 
framework of the partnership; recognizing the rights and obligations 
stipulated by law and certain terms of the agreement concluded in the 
framework of the partnership; a fair distribution between the partners 
of the risks associated with the implementation of the agreements 
concluded in the framework of the partnership [1]. 

Modern researchers of public-private partnerships between public 
authorities and business separate the following models of organi-
zations: the model of «collaborative dialogue», model «joint owner-
ship», model «democratic elections», model «marketing manage-
ment» [2; 3]. 

Thus, tourism is an important tool for integrating enterprises of 
different industries in a single complex. The condition for its 
effective functioning and development is the use of partnership as 
the basis of the relationship between enterprises and public 
authorities in the sphere of tourism. 
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