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CULTURAL AND CREATIVE
INDUSTRIES — VECTOR OF MODERN ECO-
NOMIC DEVELOPMENT: EUROPEAN
ASPECT

Nataliya Bazavluk, Kateryna Kibenko,
Higher establishment of Ukoopspilka
«Poltava University of Economics and Trade»

PozensHymo cymHicmb KpeamueHoi eKoHOMIKU, ii 0CHO60-
ymeoproganvHux eanyzeii ma enemenmie. [ocaiodnceno ocobnu-
gocmi KyabmypHoi ma KpeamueHoi indycmpii y eeponeiicokux
kpainax. Ha ocnosi kpumepito 3alinamocmi nacenenns y cgpepi
KynbmypHoi ma KpeamueHoi iHOycmpii eusnaueno kpainu-aioe-
pu €sponeiicexoeo Corozy.

The most significant changes in the development of civi-
lization at the end of the last century — globalization and the
new economy (knowledge economy) — created the precondi-
tions for the emergence and development of the «creative
economy». The basis for the development of creative econ-
omy has become a creative human potential.

Recently we talked about the developed economy as a
knowledge economy and an information economy, but today
we are talking about creative economy, which uses advances
of knowledge economy for generalization of new ideas. Cre-
ative economy is an economy of a creative sector, which in-
cludes mainly the service sector. It is based on the high pro-
portion of creative class, which is the basis of innovation and
new approaches in the field of research and development, as
well as in business, arts, culture or design. Creative industries
constitute an important part of the knowledge economy
through the concentration of knowledge, technology, toler-
ance and finances. It's an important sector of exports and em-
ployment, and is often also the driver of urban and regional
development.

One of the first scientists in the field of the creative econ-
omy was Richard Florida. In his book «The Rise of the Cre-
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ative Class» (2002) R. Florida tries to convince readers that
the new economy and economic development are driven by
the creative class: scientists, artists, talented people with cre-
ative thinking and the ability to generate original, unconven-
tional ideas; they create the highest added value in developed
economies [2].

The most widely extended definition of creative industries
is that of the British Department for Culture, Media and
Sport (DCMS) which defined creative industries, as «those
industries that are based on individual creativity, skill and tal-
ent. And which have the potential to create wealth and jobs
through developing intellectual property» (2009). The DCMS
definition of creative industries includes advertising, architec-
ture, art and antiques markets, computer and video games,
crafts, design, designer fashion, film and video, music, the
performing arts, publishing, software, television and radio
within these activities, although it excluded the heritage sec-
tor, archives, museums, libraries, tourism and sport [1].

An important role in the global economy plays the Euro-
pean cultural and creative industries (CCI). Europe's creative
and cultural industries are global leaders and competitive ex-
porters in a wide range of fields. They are an aggregate group
of industries that in 2009 employed a total of 6 442 410 per-
sons.

The level of creative economy in different geographical re-
gions is not identical. Table 1 shows that the highest share of
the CCI sector in the nation's total employment is in Sweden,
Finland and Iceland. Smaller countries tend to have a higher
CCI Focus than larger countries. As the table shows, of the 10
countries with the highest CCI Focus only two have a popu-
lation of over 10 million: the Netherlands and the UK. The
lower share of total employment that CCI account for in
larger countries may be due to the ability to exploit greater
economies of scale in creative and cultural product provision.
It may also be that smaller countries with their own language,
culture and specificity find substitutes harder to import, or
demand more labour to satisfy local conditions and demands

[31].
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Among the European countries the highest annual em-
ployment growth rates in the CCl sector in the period
2003/4-2008/9 are found in Cyprus (25,79%), Slovakia
(25,60%), Estonia (11,48%), Latvia (9,78%) and Luxembourg
(6,87%) [3].

Table 1
National CCI Focus, 2009
[ Rank Country | Shareofthe CCI cClI
‘ sector in the Employment,
nation’s total persons
1 employment, %
LL Sweden 7,30 151143 |
2 Finland 6,05 81818 |
}»3 Iceland 5,85 9215
L4 Netherlands 5,45 376097
IE Latvia 5,41 53217
6 United 5,39 1220690
Kingdom - I
7 Switzerland 523 171087
8 Norway 5,03 95875
9 Ireland 4,76 53195
10 Austria 471 115085
Source: [3].

The creation of employment opportunities in CCI sector is
crucial to economic and social well-being. There is a strong
relationship between the presence of creative and cultural in-
dustries and regional prosperity. Those regions with above av-
erage concentrations of Europe's creative and cultural indug-
tries employment are generally those where economic
prosperity is the highest. So focusing on creative and cultural
industries is very important for each country because it is the
main engine of economic growth in developed economies.

53



Literature:

1. Creative services agglomerations and the wealth of European
regions [e-resource]. - Access: http://www.uv.es /raboixdo/refer-
ences/2011/11005.pdf.

2. Junarsin Eddy Creativity and Competitiveness [e-resource].
- Access: http://globalization.icaap.org/ content/ v8.1/Junarsin.pdf.

3. The European Cluster Observatory Priority Sector Report:
Creative and Cultural Industries [e-resource]. - Europa Innova. -
2011. - Access: http://ec.europa.eu/ enterprise/ newsroom/cf/_get-
document.cfm?doc_id=7070.

METHODICAL PROVISION OF ECONOMIC-
ORGANIZED MECHANISM OF ENTERPRISE'S
ECONOMIC SECURITY ESTIMATION

Nataliya Biloshkurska,
European University

Memoduune 3abesneuenns oyinku EeKOHOMIKO-0p2aHi3auit -
HO20 MeXanismy exoHomiuHOi Gesnexu nionpuemcme asmop
po3dinue Ha mpu eeauxux epynu. Jo nepuioi 2PYNU GIOHeceHo
MemoOuKU noesemenmuoi OyiHKU CcKAQOOSUX HACHUH Me-
XaHiamy, 0o Opyeoi — modeni KomnaekcHoi oyinku pieHst exo-
HOMIMHOI besnexu, 0o mpemvoi — memoduru eKCNepmHoco
ananizy exoHomiuHoi besnexu. Bemanosaeno, wo ons 3abesne-
HEHHA 0OCMOSIpHIWUX pe3yabmamis oyinky doUirbHo suKopuc-
moeyeamu Oexinbka Memoouk pisHux zpyn, KOMOIiHyrouu ix.

The management of forming and development of eco-
nomic-organized mechanism of economic security of enter-
prises needs the scientifically grounded estimation him cur-
rent status, present and potential threats and prospects of
development. The methodical going to the estimation of eco-
nomic security must be developed and inculcated in analytical
work of enterprise for the increase of efficiency of the ac-
cepted decisions on all of levels of management. Often the
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