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At the current stage of the development of economic relations, the transition to online forms of trade has become particularly significant. Due to the digitalization of business processes, the efficiency of communication between market participants is significantly improved, customs and logistics operations are simplified, and the process of information processing is accelerated. The development of e-commerce, online payments, and digital platforms contributes to the expansion of international cooperation and opens up new opportunities for both small and medium-sized businesses [2].
Companies from various industries are actively implementing innovative solutions to support their business processes, especially in e-commerce. Experts believe that employment in the field of information technology will continue to grow, as even during the COVID-19 pandemic, business demand for technology did not decrease. During the crisis, many companies had to adapt quickly to maintain remote work for employees and increase the flexibility of work processes. This led to a rapid increase in demand for various messaging applications for both personal and professional communication, video conferencing services, and cloud services for storing, editing files, and collaborative work [4].
The use of technology has brought businesses and customers closer together in many areas. Email, social networks, and online applications provide convenient communication with companies, allowing customers to quickly receive responses to their inquiries about products and services. At the same time, globalization has brought many changes to business development, transforming the world into a single large market. Thanks to the development of digital technologies, consumers can receive necessary services more quickly and save significantly by purchasing goods in online stores at lower prices. From the perspective of the World Bank, the digital economy ensures increased labor productivity, reduced production costs, enhanced competitiveness of enterprises and creation of new jobs. E-commerce via the Internet, email, websites, and other tools enables businesspeople to stay connected with any part of the world, thereby opening up more opportunities in the global market. Another important factor is the time required to complete a business transaction. As markets become more competitive and information becomes increasingly accessible, it is important that transactions are conducted quickly, reliably, and consistently [3].
Germany stands out in particular, ranking first in innovation among European countries. It is currently a driving force in the implementation of new technologies, such as autonomous vehicles. High productivity indicators, a large number of patents and scientific publications, and advanced research institutions contribute to the continuous development of innovation. The strengthening of overall competitiveness is ensured by a stable macroeconomic environment and a highly skilled population [1].
There are numerous advantages of online trade, however, political, economic, and legislative factors significantly limit the development and implementation of information technologies in sales management. The main problems of online trade are evident in the areas of security and logistics. Most goods and services are paid for through mobile applications, which are not always secure; data entry failures may occur, and dishonest services may neglect integrity standards and misuse confidential information, thereby violating information law [2].
In conclusion, the active implementation of information and digital technologies in modern economic processes contributes to increasing the efficiency of both individual enterprises and the economy as a whole. The intensive use of advanced technologies ensures growth in labor productivity, stimulates innovation, improves production efficiency, and creates new areas of economic activity necessary to meet the specific needs of the digital economy.

Список використаних інформаційних джерел

1. Антоненко К. В., Дмитрук В.С. Вплив інформаційних технологій на світову торгівлю. Науковий вісник УжНУ. Серія: Міжнародні економічні відносини та світове господарство. Випуск 24. Частина 1. 2019. С. 18–22.
2. Шевчук Н. В., Задорожний А. Інформаційні технології в торгівлі як умова ефективного управління збутом в еру цифрової економіки. Тези доповідей ІІ міжнародної науково-практичної конференції молодих учених та студентів «Цифрова економіка як фактор інновацій та сталого розвитку суспільства», 2-3 грудня 2021 року. Т. : ТНТУ, 2021. С. 26–27.
3. Ковтуненко К.В., Швагірева В. С., Швагірев М.Д. Вплив діджиталізації на світову економіку. Економіка. Фінанси. Право. 2021. № 12/1. С. 41–43.
4. Колобердянко І.І., Чернявська А.В. Стан і тенденції міжнародного ринку торгівлі ІТ-послугами. Економіка та суспільство. 2021. № 32. URL: https://doi.org/10.32782/2524-0072/2021-32-63 (дата звернення: 23.03.2026).

