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PROMISING INNOVATIVE TECHNOLOGIES FOR
IMPLEMENTATION IN HOTEL “GUEST HOUSE” KHARKIV

A. l. Zhezherya, master of specialty Hotel and restaurant business,
educational program «Hotel and restaurant business»
0. V. Volodko, PhD, associate professor — scientific supervisor

Annotation. The article considers the theoretical aspects of
formation and realization of innovative potential in the hotel business
of Ukraine. Examples of the use of imodern technological innova-
tions in the the practice of the world's leading hotels are given.
Promising snnovations for introduction to the hotel “Gostinnii dvir”
of the city of Kharkiv are offered.

Keywords: hotel industry, innovative technologies, competiti-
veness, consumer, artificial intelligence, augmented reality

AHoOTamis1. Y cTaTTi po3risAaloThCs TEOPETUYHI aclieKTH GopMy-
BaHHS 1 peaii3allii iHHOBAIIHOTO MOTEHIiaANy y cdepi roTeabHOro
OisHecy VYkpainu. HaBenmeHo mnpukiagnm BUKOPHUCTAHHSA CYYaCHHX
TEXHOJIOTIYHUX I1HHOBANid y MPAaKTUYHIA isUTBHOCTI TMPOBITHUX
TOTENiB CBiTy. 3ampoIlOHOBaHI MEPCIIEKTUBHI 1HHOBAIIIT AJIsl BIIpOBa-
JOKeHHS y TOTeNb «l oCcTHHHUI IBip» MicTa XapKiB.

KarouoBi ciioBa: roTenbHe rocrnofapcTBO, IHHOBAIIHHI TEXHO-
JIOTIi, KOHKYPEHTOCHPOMOXHICTh, CIHOXHBa4, INTYYHUH I1HTEJCKT,
JOIIOBHCHA peaJ’ILHiCTB

Statement of the problem. The hospitality sector should be
flexible and quickly adapt to constantly emerging changes, focus on
demanding consumers, meet world trends and become competitive in
the international hotel services market. Therefore, modern hotels
attract customers in different ways, including quality of service,
convenience, hotel design, as well as innovative technologies. This
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has become especially important in the COVID era, when consumer
needs are changing rapidly. Therefore, it is relevant to identify pro-
mising innovative technologies for implementation in hotel enter-
prises in order to increase their level of competitiveness and consoli-
date leading positions in the hotel market.

Analysis of basic research. The following domestic scientists
devoted their work to the innovative development of the hotel
services market: G. A. Androshchuk, L. O. Ivanova, T.V. Buryak,
G. Ya. Krul, M. P. Malska, O. F. Morgun, I. G. Pandyak, P.R. Pu-
centeilo, S.V. Skibynsky, A.V. Tsirat, T.V.Kaplina and others.
Perspectives of technological innovations, in particular aspects of the
application of “artificial intelligence” are highlighted in the works of
A. Barr, E. A.Feigenbaum, J.F.Luger, A.Turing, C. Babbage,
S. Russell, M. Glybovets, M. Yefremov, G. Ilvanchenko, A. Mat-
viychuk and others.

However, despite the abundance of work, research on the
prospects of using and implementing artificial intelligence techno-
logies to effectively solve a number of targeted business tasks of the
hotel enterprise is relevant for today.

Goal formation. The purpose of the article is to monitor global
trends in the implementation of technological innovations and to
identify perspectives using artificial intelligence and augmented
reality, which can be implemented in the hotel “Gostynnyi Dvir” in
Kharkiv.

Presentation of the main material of the study. High com-
petition in the hospitality industry stimulates the search for new ways
to attract consumers. One of the main trends in this is the develop-
ment and implementation of various innovations in the following
areas [1]:

— use of new resources;
application of advanced principles;
marketing and management;
identification and use of new product markets (hotel services).

Recently, it is gaining momentum to introduce innovations in the
hospitality sector using artificial intelligence [2] and augmented
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reality [3]. The leaders in the use of these innovations are the United
States, Japan, China and Singapore. Placement tools that use such
innovations are more cost-effective, more interesting and convenient
for the consumer.For example, the Hilton Hotel in Virginia has a
Connie concierge robot that uses speech recognition and artificial
intelligence to answer guests “questions and learn how to interact
with people by improving their answers. In 2014, Starwood’s Aloft
Hotels tested a robot that delivered orders to guest rooms. Henn-na is
also full of automatic workers.

They carry suitcases and clean the rooms.Given that on December
2, 2020, the Cabinet of Ministers of Ukraine adopted the order “On
Approval of the Concept of Artificial Intelligence Development in
Ukraine,” which provides for the approval of the relevant Concept
for the period up to 2030 and the determination of the main tasks of
the development of artificial intelligence technologies in Ukraine,
these innovations can be considered real for domestic hoteliers.

Therefore, to increase the competitive advantages of the hotel
enterprise “Gostynnyi Dvir” in Kharkiv, it is proposed to introduce
several innovations. In particular:

1. Bluetooth or beacon radio beacon technology [4]. A tiny loca-
tion sensor can be placed anywhere in the hotel or beyond its bor-
ders. Using a smartphone with bluetooth, guests can receive messa-
ges with welcome, informational or advertising content during their
stay in the hotel using push notifications. These messages can create
real-time interaction with the consumer. Examples of hotels using
this technology are Starwood Hotels & Resorts, Marriott Interna-
tional and LocalPerks.

2. Chatbots [5] is a computer program designed to simulate
conversations with people. A simple chatbot matches users “ques-
tions with predetermined answers, while a more complex chatbot
uses artificial intelligence to expand its knowledge and capabilities
when interacting with users. The main advantage here is the ability to
promptly provide consumers with answers to questions that concern
them at any time. Some chatbots can also be configured to commu-
nicate in different languages, which provides more comprehensive
customer support. This innovation is successfully used by hotels
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Hyatt Hotels, GRT hotels, Marriott Hotels, Hotel Casanova Venezuia
and many others.

3. Virtual hotel tours [6]. These tours may be available on hotel
websites, allowing guests or potential consumers to view their hotel
room before booking or before arrival. While these tours are best
done with a VR headset, they can also be accessed by those without
access to a headset, on social networking sites such as Facebook,
using its 360 degree video technology. Hotels that use this techno-
logy include Atlantis, Grand Oasis Hotel, Valamar Dubrovnik
President Hotel.

4. Facial Recognition System [7] is a technology using artificial
intelligence that predicts a camera to collect data on the age, gender
and ethnicity of a person. Consumers can use the system to register
at the hotel, as well as to access their rooms by replacing keys and
cards. An example of this innovation being implemented during the
COVID pandemic is the Marriott Rand Tower in Minneapolis, where
Sentry Health Kiosks are installed, equipped with face recognition
technology FaceMe and used to protect guests by temperature
checks, mask detection and hand sanitizer.

Conclusions. The indispensable condition for the success and
competitiveness of any hotel is a competent and consistent imple-
mentation of innovations. Especially relevant today is the implemen-
tation of technological innovations using artificial intelligence and
augmented reality. In the long term, this will allow placement tools
to develop, retain regular consumers and attract new ones.
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PO3POBKA TA BNMPOBAIXKEHHA CTAHOAPTIB
OBCITYITOBYBAHHA OANA 3AKITALY PECTOPAHHOIO
rOCNMOAAPCTBA NMPU rOTENI

B. C. Kpamepenko, wmazicmp creuianbHocmi [omernbHO-pecmo-
paHHa cripasa oceimHs  npozgpamu  «[omernbHO-pecmopaHHa
cripasax

B. []. KapneHko, K. e. H., douyeHm — HayKkoguli KepieHUK

AHoOTanisi. YNpaBIiHHA TOPrOBEIbHUM MiJIPUEMCTBOM SIBIISIE
co0OF0 TOCIIIZIOBHY, Y3rO/PKEHY CXEeMy [iH, sKa J03BOJISIE UYTIMBO
CHpuiMaTH 3MiHH 1 HampsMH 3allUTiB CHOXXUBAYiB 1 MaKCHUMaJIbHO
pearnizyBaTd MOXKJIMBOCTI MiJNPUEMCTBA JUISI OTPUMAHHS MAaKCH-
MaJILHOTO MPUOYTKY MPH MiHIMabHHUX BUTpaTax. Kpurepiem ycmimi-
HOTO YIPABIiHHS B TOPTIBIII CIYTYE, TepelyciM, 00CST MPOJaXKIB K
HACJIAOK SKOCTi 00ciayroByBaHHs. [HCTpymMeHTOM 3abe3nedeHHs Ta-
KOT SIKOCTI BUCTYIIa€ HasiBHICTh CTAHIAPTy OOCIIyTOBYBaHHSI.

KirouoBi ciioBa: ctangapTv, IpoIiec, TOYKa BPaKEHHS.

Abstract. Management of a commercial enterprise is a consistent,
coordinated scheme of action, which allows you to sensitively
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