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населення з огляду на накопичений європейський досвід у цій 

сфері. 
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MODERN MARKET OF GLUTEN-FREE PRODUCTS 

Gluten-free products have become increasingly popular in recent 

years, with a growing number of people adopting gluten-free diets 

for various reasons. This has led to a surge in demand for gluten-free 

products, which are now widely available in supermarkets, health 

food stores, and online. 

The market for gluten-free products has grown rapidly in 

response to increasing consumer demand. According to a report by 

Grand View Research, the global gluten-free product market size 

was valued at USD 21.61 billion in 2020 and is expected to grow at a 
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compound annual growth rate (CAGR) of 9,5 % from 2021 to 2028. 

This growth is driven by factors such as rising health concerns, 

growing awareness about celiac disease and gluten intolerance, and 

an increasing number of people adopting gluten-free diets as a 

lifestyle choice. 

Gluten is a protein found in wheat, barley, and rye, and is often 

used in the production of various food products such as bread, pasta, 

and baked goods. People with celiac disease or gluten intolerance 

cannot digest gluten properly, leading to various health problems 

such as digestive issues, fatigue, and headaches. This has led to a 

growing demand for gluten-free products that are safe for consump-

tion by people with these conditions. 

The market for gluten-free products includes a wide range of food 

items such as bread, pasta, baked goods, snacks, and beverages. 

These products are typically made using alternative ingredients such 

as rice flour, corn flour, and potato starch, which do not contain 

gluten. Many gluten-free products are also fortified with additional 

nutrients to ensure that they provide the same nutritional benefits as 

their gluten-containing counterparts [3]. 

The gluten-free market is not only driven by people with celiac 

disease or gluten intolerance, but also by health-conscious consumers 

who are looking for alternative food options. Gluten-free products 

are often perceived as healthier than their gluten-containing 

counterparts, and are therefore popular among people who are trying 

to lose weight or maintain a healthy lifestyle. 

The growing demand for gluten-free products has led to an 

increase in innovation and development within the industry. Many 

companies are now offering a wider range of gluten-free products, 

including ready-to-eat meals and snacks. This has made it easier for 

people with gluten intolerance or celiac disease to find suitable food 

options that fit their dietary requirements [2]. 

The market for gluten-free products has grown rapidly in recent 

years, driven by increasing consumer demand and awareness about 

celiac disease and gluten intolerance. This has led to a wide range of 

gluten-free products being made available in supermarkets, health 

food stores, and online. With the ongoing innovation and develop-
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ment in the industry, it is expected that the market for gluten-free 

products will continue to grow in the coming years. 

The growth of the gluten-free market has led to increased compe-

tition among manufacturers, with many companies investing in 

research and development to create new and innovative gluten-free 

products. Some companies have even gone entirely gluten-free in 

their product lines, catering specifically to the growing demand. 

One of the challenges in the gluten-free market is maintaining the 

taste and texture of products while removing gluten. Gluten is 

responsible for the elasticity and chewiness of many baked goods, so 

manufacturers often use alternative ingredients such as rice flour, 

potato starch, and tapioca starch to mimic the same properties. 

Another challenge is ensuring the safety of gluten-free products. 

Cross-contamination can occur during production, transport, and 

storage, leading to unintended gluten exposure for those with celiac 

disease or severe gluten sensitivity. To address this issue, many com-

panies have implemented strict testing and certification processes to 

ensure their products are truly gluten-free [1]. 

In conclusion, the market for gluten-free products has seen 

significant growth and shows no signs of slowing down. While it 

originated from a need to cater to those with gluten intolerance and 

celiac disease, it has expanded to include health-conscious consu-

mers seeking alternative diets. As the market continues to grow, 

manufacturers will need to focus on maintaining the taste and texture 

of products while ensuring their safety and purity. 
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