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Висновки. Проаналізувавши внесок компанії «Alphabet Inc.» 
у розвиток технологічної інфраструктури у світі, визначивши 
основні напрямки її діяльності в цій сфері, а також оцінивши 
вплив компанії на світову економіку та суспільство в цілому, 
можна зробити висновки, що «Alphabet Inc.» є ключовим грав-
цем на міжнародному ринку технологій та здійснює значний 
вплив на світову економіку та суспільство в цілому. За роки 
свого існування компанія проявила не тільки технічну, а й со-
ціальну відповідальність, здійснюючи значний внесок у розви-
ток освіти, культури та екології. У своїй діяльності фірма дотри-
мується етичних принципів, відображених у її місії та цінностях. 
А розвиток та інновації в галузі технологій стимулюють розви-
ток інших галузей та забезпечують зручний та безпечний доступ 
до інформації для мільярдів людей по всьому світу.  
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Against the background of the coronavirus pandemic, many large 
international companies are announcing mass staff reductions or a 
decrease in production. Transport and oil companies have now been 
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joined by retailers. For example, the Spanish company Inditex, the 
world’s largest clothing seller and owner of brands such as Zara, 
Pull & Bear, Massimo Dutti, Bershka, Oysho and others, plans to 
close 1,000–1,200 out of its 7,400 stores, according to The Guardian. 
The thing is that during the first quarter, 88 % of Inditex stores 
around the world were closed for some time due to quarantine 
measures. However, the company’s online sales grew by 50 % 
overall and by 95 % in April. Inditex’s revenue fell by 44 % to €3.3 
billion in February-April 2020, with losses of €409 million compared 
to profits of €736 million for the same period last year. The Interna-
tional Monetary Fund has also officially announced the start of a 
global economic crisis and revised its estimate of global GDP dyna-
mics for 2020. It is expected that the global economy will contract by 
3 % this year but will grow by 5,8 % in 2021 [2]. 

Inditex, the parent company of Zara and Bershka, among others, 
earned 1 billion euros less in sales this spring than before the corona-
virus pandemic. However, there is clear recovery, especially now 
that quarantine measures are easing, according to TradeMaster.UA 
citing RetailDetail. Inditex exceeded expectations in the first quarter 
from February to the end of April. Despite sales still being a billion 
euros lower than in 2019, when Covid-19 was not a problem, reve-
nues of 4,9 billion euros grew significantly higher than analysts had 
predicted. Indeed, this was a 48 % increase compared to the same 
period last year, when many stores were still closed or operating 
under limited capacity. Online sales, in particular, increased by 67 %. 
Net profit for the past quarter reached 421 million euros. Prior to the 
pandemic, this number would have been a third higher, but under the 
circumstances, it also served as a push for the company. The results 
indicate a gradual recovery, even though the temporary closure of 
stores on such key markets as the United States, France, Germany, 
Italy, Portugal, and Brazil significantly affected them, Inditex said [3]. 

For analysis, we chose the company Zara. We took the period 
from 2017 to 2022. This was done to analyze how the company 
worked during the pre-pandemic period from 2017 to 2019, and from 
2020 to 2022 to analyze the pandemic period (with quarantine 
restrictions) and how the company emerged from this period. We 
applied the method of regression analysis and model building. One 
model pertains to the pre-pandemic period, and the other model 
pertains to the pandemic period. 
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Therefore, we can already state based on the table that during the 
pre-quarantine period, the company’s profit was significantly higher 
than during the quarantine period. Total Current Assets (x1) show 
fluctuations in both pre-quarantine and quarantine periods. Total 
Assets (x2) were higher in the pre-quarantine period than in the 
quarantine period. Total Current Liabilities (x3) were observed to be 
higher in the pre-quarantine period than in the quarantine period, but 
with fluctuations in some years. Total Liabilities (x4) increased 
during the quarantine period. Total Equity (x5) decreased during the 
quarantine period compared to the pre-quarantine period. Total Re-
venue (x6) decreased significantly during the quarantine period com-
pared to the pre-quarantine period. Total Operating Expenses (x7) 
decreased during the pre-quarantine period and started to increase 
during the quarantine period. Operating Income (x8) decreased 
during the quarantine period compared to the pre-quarantine period. 
Net Income (x9) increased during the pre-quarantine period compared 
to the quarantine period. 

Therefore, having characterized the table, we can already state 
that the pandemic has affected the company’s revenue, production of 
goods, and sales. 

We also built models: 
A model that describes the activity of Zara company in the pre-

quarantine period: 

3 80 136 0 973 0 027y   , x     , x     , .   (1) 

Thus, we found that Operating Income (x8) has the greatest 
impact on the company’s profit. Total Current Liabilities (x3) has the 
least impact on the company’s profit in the pre-quarantine period. 
We also confirmed that Operating Income (x8) not only has the 
greatest impact on profit, but also increases it. 

Model describing Zara’s operations during the lockdown period: 

4 70 460 0 450 0 493y   , x   , x  –  , .  (2) 

Therefore, we have concluded that Total Liabilities (x4) has the 
greatest impact on the company’s profit. Total Operating Expenses 
(x7) has the least impact on the company’s profit. Additionally, we 
found that despite Total Operating Expenses (x7) having the least 
impact on profit, both Total Liabilities (x4) and Total Operating 
Expenses (x7) increase the company’s profit. 

Therefore, we can conclude that the pandemic did have an impact 
on the profits, sales, and products of the company. 
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ANALYSIS OF THE INFLUENCE OF THE ECONOMIC 
INDICATORS OF THE «HP» COMPANY ON ITS PROFIT 
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In conditions of instability in the market, it is very important to 
follow the direction in which the company’s indicators are changing. 
This is done in order to be aware of the situation and take appropriate 
measures in time if the indicators decrease sharply. 

The company’s indicators are influenced not only by the economy 
of the enterprise, but also by the economy of the society in which the 
company operates. In addition, the company itself can influence the 
public economy: the country as a whole or the region of a certain 
territory [1]. 

Consider a large American technological company – «Hewlett-
Packard» in a period of instability: the period from 2017 to 2021 (table 1). 

Table 1 – Economic indicators of the «HP» company, 2017–2021 

Year 

Gross 
Profit 

(Millions 
of US $) 

Total 
Current 
Assets 

(Millions 
of US $) 

Total 
Assets 

(Millions 
of US $) 

Total 
Current 

Liabilities 
(Millions 
of US $) 

Total 
Liabilities 
(Millions 
of US $) 

1 2 3 4 5 6 
2017 9,578 22,318 32,913 22,412 36,321 
2018 10,669 21,387 34,622 25,131 35,261 

2019 11,17 20,177 33,467 25,293 34,66 

2020 10,437 20,648 34,681 26,22 36,909 

2021 13,417 22,17 38,61 29,096 40,26 
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